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We can reach up to...

39%
of residents across 
core local markets

Facebook followers Twitter followers
4.3k 14k

Reach a bigger local 
audience than ever before.

Source: Social media followers as at August 2019, Telmar data August 2019
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WIN A DREAM CRUISE
WIN A FABULOUS ROYAL CARIBBEAN CRUISE FOR THE FAMILY. SEE PAGES 44&45 INSIDE
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Bus rescue heroes award
POLICE officers who rescued a man
trapped under a bus in Winchester
city centre have been honoured.

In one of the most bizarre rescues
the officers organised the lifting of the
vehicle that was pinning a man to the
ground. Their actions almost certain-
ly saved his life.

PC Keeka Way and Police Communi-
ty Support Officer (PCSO) Neil Parker

sprang into action in the incident on
the junction of Silver Hill and Middle
Brook Street.

Chief Constable Olivia Pinkney
presented them with accolades from
the Royal Humane Society as well as
Chief Constable Congratulations and

Commendations.
She said: “We work every day to pro-

tect the public but these officers and
members of staff have gone above and
beyond the call of duty.”

l For full story see page 3

By Chris Yandell
news@hampshirechronicle.co.uk

A late summer blaze of colour at Winchester Cathedral

Winchester Cathedral’s Flower Festival, Illumination A Festival of Flowers, that runs from September 5-9. Martina Coleman, Julie Bottone and Sue Harris from
Forest Edge Flower Club admire one of the many floral exhibits. Photo: Stuart Martin. See page 8 for more photos
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94%
59%

96%

Own a home computer

Own a tablet

Own a mobile

Digital audience.

279k

Unique Browsers  
Per Month

62.6k

Monthly Page
Impressions

Our incredible range of digital solutions positions your 
business in front of those people who are likely to buy.

Tracking a viewer’s previous browsing history, we 
deliver your message to those individuals who have 
recently been looking at content related to your 
products or services. This means you could increase 
your chances of enquiry by up to six times.

*Source: ABC/Adobe Analytics Jan-Jun 2018 (monthly) average unique 
browsers/page impressions.
**Source: TGI/Experian Ltd 2019 - based on % of households

localiq.co.uk
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2.7m

20.7m

Unique browsers per month

Page impressions per month
Every week we put hundreds of local businesses into 
the hands of thousands of prospective customers.

Our fully integrated marketing campaigns are uniquely 
developed to meet your marketing requirements.

The Hampshire Chronicle utilises all departments of 
Newsquest Media Group Ltd to map strategies for 
meeting your objective.

Our agile, ever-evolving digital capabilities engage 
your desired demographics with targeted online 
marketing campaigns and content.

It’s our responsibility to ensure that content is king  
- for both ourselves and our clients.

Source: ABC/Adobe Analytics Jul-Dec 2018 (monthly) average unique  
browsers/page impressions. Print reader audience based on JICREG Jul-Dec 2018

344k
Print reader audience

Total audience.

localiq.co.uk

Across the South West region  
we can expose your business  
to this extensive audience...

hampshirechronicle.co.uk



Audience data:

23,804

278,879

6,897

62,699

Total weekly 
readership

Monthly page 
impressions

Sold weekly

Monthly unique 
browsers

Age profile:

Socio-economic profile:

15-24

25-34

35-44

45-54

55-64

65+

ABC1

C2DE

AB

C1

C2

DE

Source: Monthly Page Impressions/Unique browsers Jul-Dec 2018, Age/Socio profiles - JICREG data as Jul-Dec 2018.
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Reach more consumers  
who are ready to buy. 
•	 Drive leads from local searchers on desktop, tablet and mobile

•	 Expand your reach across all major search engines – not just Google

•	 Get a low cost per lead and high ROI through conversion optimisation

•	 Get ROI transparency including cost per lead details

Conversion Based Optimisation: 
•	 Optimising based on conversions such as phone calls, emails and tracked 

web events

•	 Increasing ROI by using the Bing and Google Publisher

•	 Our Automation evaluates campaigns for both Pacing and Conversion 
Based Optimisation and will make any necessary changes to bids to 
accommodate pacing and optimal ROI

•	 Focusing the budget on converting keywords to maintain 
competitiveness and reduces non converting keywords

Search Engine 
Advertising.

localiq.co.uk



Put the world’s leading social media sites 
to work for your business with a powerful, 
local advertising program on Facebook and 
Instagram.  

With best-practice ad-creative, detailed audience targeting 
options, and expert campaign management, your advertising 
program reaches the right target audience, drives measurable 
results, and meets your unique business goals.

Social Advertising:  
Facebook & Instagram

Generate cost-effective 
brand awareness, 
engagement, and leads 
through Facebook & 
Instagram

Meet your business 
goals with creative 
ads, calls to action, 
and detailed targeting 
capabilities 

Get personal campaign 
management and 
optimised results from 
Facebook “Blueprint”-
certified campaign 
experts

Key Benefits...

localiq.co.uk



A customisable SEO solution ideal for businesses who 
want to boost local presence and be found for relevant 
searches. Our consultative, locally-focused approach 
means we help establish your goals, then optimise your 
website so you get found in local search results.

Below is a representative list of the SEO activities:

• Directory listings & recommendation gathering

• Publication of all business locations in 50+ U.K. directories
(including Google My Business, various news outlets and automotive
GPS systems)

• Optimisation and maintenance of all NAP (name, address, tele) details

• Monthly performance reporting

• Keyword research

• Search engine optimised content

Search Engine Optimisation.

Drive more 
visits to your 
website from 
organic search

Build a local 
presence that 
improves search 
engine visibility

See ongoing work 
and the results we 
deliver through 
monthly reporting

Key Benefits...

localiq.co.uk



Get found, get more contacts 
and turn them into customers
A website that attracts web and mobile 
visitors so they contact you.
Conversion and user friendly designs
to turn website contact into customers. 

Sites.

Offering a range of custom digital solutions for 
SMB’s: Elite, Ecommerce and Custom

Prices from:
•	 Rental: £249 / month

•	 £1999 up front + £59 monthly hosting fees

•	 Ecommerce: offering simple and highly-effective 
Ecommerce functionality as an add on to our 
“Elite” site offering. Prices from £2,599.

•	 Bespoke: Multiple site, detailed custom 
functionality, our Bespoke sites include solutions 
that are individually built for the site based upon 
your requests.

Elite: beautiful 
and functional 
sites for small 
businesses, 
built on a best-
in-class web 
platform. 

NB: Costs are subject to VAT charged at standard rate

localiq.co.uk



Lead Management, Marketing 
Automation and Analytics.
Our LOCALiQ marketing software helps businesses 
track their leads and turn them into customers.

With easy-to-use lead management, marketing 
automation, and analytics tools, we help you make
the most of every opportunity to grow your business.

Lead inbox keeps you 
up-to-date with the 
latest leads and customer 
prospects contacting 
your business 

Built-in email 
marketing software 
allows you to 
construct complex and 
sophisticated email 
marketing campaigns 
to your customer base.

CRM helps you 
build customer 
contacts over time 
and manage your 
customer. 

Analysing ROI: our 
technology gives you 
insights into which 
marketing channels are 
working for you, and gives 
you insights to understand 
the customer journey. 

Key Benefits...

localiq.co.uk



Key platforms.

Homes Jobs What’s OnMotors

Facts at a glance

The A35 - a more direct move
With all-wheel drive and a
potent 306hp power output,
the AMG-engineered A 35
4MATIC hot hatch will give its
brand a stronger presence in
the core part of the hot hatch
segment. If you want a very
quick hatchback that can do
almost everything, is this
where you should start your
search?

Any petrolhead worth their
salt would want to get behind
the wheel of this one. The
engine seems to be a slightly
re-fettled version of the
four-cylinder powerplant
that’s found in the humbler
A250 model, but much has
been changed to reliably
achieve that 306hp power
output and 400Nm of torque.
Power goes to all four wheels
via a 7G-DCT 7-speed automatic
transmission and the A 35 can
accelerate from 0 to 62 mph in
4.7 seconds (about the same as
the original version of the A
45 could manage).

All the key elements of
premium Mercedes hot hatch
design are in evidence here.
The radiator grille with twin
louvres, the AMG Line front

apron with flics on the air
intakes, a front splitter and
silver chrome trims on the
louvres in the outer air
intakes - all are distinguishing
features.

Inside, there are seat covers
in Artico man-made leather
with Dinamica microfibre in
black, red contrasting
stitching and red belts. Like
lesser new-generation A-Class
models, this one features the
MBUX multimedia system.
Smart centre-dash infotainment
screen presentations define it
and this display blends into
that for the Widescreen
Cockpit screen that replaces
conventional instrument
dials. For the dials, you can
select a ‘Supersport mode’
with a central, round rev
counter and additional
information presented in the
form of bars to the left and
right of the rev counter.

The A 35 represents such an
obvious product development
that you wonder why
Mercedes didn’t introduce
such a car into the previous
generation A-Class range.
Take everything that’s great

about the top A 45 model,
then make it a little more
accessible, both in terms of
power and price. If you want
what is arguably the most
consummately-engineered
hot hatch in the volume part
of the segment and can afford
this one, then you have to
consider it.

CAR: Mercedes-AMG A 35
PRICE: £35,000

INSURANCE GROUP: tba
CO2 EMISSIONS: 167g/km
PERFORMANCE: 0-62mph
4.7s / Max Speed 155mph
(electronically limited)
FUEL CONSUMPTION:
38.7mpg (combined)
STANDARD SAFETY

FEATURES: ESP, ABS with
EBA, Collision Prevention
Assist, Attention Assist,
twin front,side and head

airbags
WILL IT FIT IN YOUR

GARAGE?: Length/Width/
Height mm 4299/1780/1433

Motors
Search over 100,000 cars at www.exchangeandmart.co.uk

in association with

New car launch model of the week by Jonathan Crouch
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THINGS TO DO
WITH THE FAMILY
THIS WEEKEND...10

1
In Beaulieu...

HEAD over to Hazle Copse Farm in
Hatchet Lane this weekend and
summon your inner Robin Hood.

See if your family can master the art
of archery within a 90-minute training
course.

The guide will teach you the correct way to
handle a bow and arrow before stepping up
to the mark to test your aim.

Then you’ll have the chance to compete
against your fellow archers in challenging
scoring activities.

Children cost £15 per session whilst adults
cost £18.

2
In Portsmouth...

AN EXCLUSIVE open day is being
held at Fort Cumberland in Eastney
this Sunday, and you’re invited.

The Rooswijk was a Dutch East
India Company vessel which sank on the
treacherous Goodwin Sands in January 1740.

Now a protected wreck site, the ship’s
remains lie at a depth of some 25 metres.

The site is managed by Historic England
and this open day, between 10am and 3pm,
will allow you and your family to view their
conservation facilities and see how they’re
working on the Rooswijk.

Visitors can meet the project team and try
a virtual dive on the site. The event is a free
drop in session and is suitable for all ages.

3
In Winchester...

JOIN a live presenter at the
Winchester Science Centre this
weekend for a whirlwind tour of the
solar system.

Start by spotting a few stars, then fly up for
a view of Earth before visiting all the
planets that orbit our sun in one seamless
flight.

Perfect for families with children above the
age of 8, this show allows the audience to get
a sense of the scale of the solar system.

Tickets to the shows are £6.60 and can be
booked from the centre’s website.

4
In Winchester

DELVE into the history of modern
art on Saturday on an immersive
tour through Winchester Cathedral.

Modern art has been commissioned
for the cathedral since the Middle Ages and
can be seen throughout the building.

Families are invited to join a specialist
guide on this exclusive tour in, out, round
and under the grounds of the vast church to
see the incredible artwork that it has.

Tickets are £12.50 each and can be booked
from the cathedral’s website.

The tour starts at 10am and tea and cake
will be served at 11.00am.

5
In Beaulieu...

CELEBRATE the 50th anniversary
of Chitty Chitty Bang Bang with a
fantastic exhibition at the Beaulieu
National Motoring Museum this

weekend.
Take your kids, partners and parents to see

a truly wonderful collection of never-before-
seen memorabilia from the film.

Only some of this includes props,
costumes, original artwork and the four-
wheeled stars. New for this week, the Child
Catcher’s carriage will be on display.

Entrance to the exhibition is included with
the standard admission price of £19.50 for
adults and £9.50 for under 16s.

For more information, visit the museum’s
website, or call 01590 612345.

6
In Southampton...

VISIT the Southampton City Art
Gallery this Saturday and make an
impression.

Join gallery staff to celebrate and
discover more about the exhibition on the
British impressionists, with a day of fun and
free arty activities.

Great for the family to enjoy a day out
together, everyone is invited to try painting
to music, dressing up, badge making, face
painting and more.

Anyone can join for free and it will run as a
drop-in style event between 11am and 3pm.

For more information, visit the gallery’s
website, or call 02380 833007.

7
In Southampton...

GET over to St Deny’s Church in
Dundee Road this Saturday for a very
different day out with the family.

The ‘Light of Heart’ day event is
designed to get you thinking and talking
about death.

Members of the church aim to show that
dying and loss are not taboo, but natural

subjects.
The event will feature coffin painting,

sugar skull decorating, funeral planning,
exhibitions, poetry, song, sketching,
information, advance care planning, short
talks, legalities, workshops and plenty of
other ‘dead good’ happenings.

Admission for adults is £3 and children go
free. The event will run between 11am and
5.30pm. For more information, contact 07810
263672.

8
In Southampton...

IT is important to remember that
there are thousands of
Remembrance Day events happening
this weekend across the country.

The Royal British Legion will host a
remembrance festival at Southampton
Mayflower Theatre this Sunday; an evening
of music, song, poetry and special memories,
starting at 7pm.

Performed by a 300-strong cast of choirs,
military drums and the professional
Showcase Philharmagic Orchestra, who are
all volunteering their time, this night will be
unforgettable.

Tickets can be booked from the theatre’s
website and the price depends on seating.
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Call 0238 178 1214
to post a job today for £99

Mission: Possible.

TARGET IDENTIFIED:

HELEN, SALES MANAGER

LONG COMMUTE // PASSES YOUR
OFFICE EVERY DAY // OPEN TO
OPPORTUNITIES FROM LOCAL EMPLOYERS

RECRUITMENT SOLUTION:

Mission: Possible.

Call us today to post
a job for just £99
0238 178 1214

se1jobs.com

To advertise your vacancies, call
us NOW on 02380 424960 or

recruiters@se1jobs.com

...in association with
To advertise now please call 02380 424960
or recruiters@se1jobs.com

jobs

Homes Jobs

Motors News

Sport What’s On

Online: Print:

localiq.co.uk

hampshirechronicle.co.uk
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GOING WITH A BANG!
THOUSANDS CELEBRATE 60TH ANNIVERSARY OF ROUND TABLE FIREWORKS DISPLAY. SEE PAGES 4-5

INSIDE
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‘Parking poll tax’
RESIDENTS in Winchester are facing
a rise in the amount they pay to park
outside their homes after transport
chiefs approved an increase in annual
fees, dubbed “a poll tax on parking”.

Residential parking charges will
rise by as much as 246 per cent across

Hampshire after the county council
gave the go-ahead.

Civic chiefs say the residential park-
ing scheme, which aims to help resi-
dents find a place to park near their
home, is “costly to develop, imple-
ment, administer and enforce”, so a
new minimum fee has been approved.

This new increased charge will see
Winchester residents with a car pay-
ing £50 a year, more than double their

current £22 fee, although it would be
below the £64 national average.

Currently, the city council adminis-
ters the scheme on behalf of Hamp-
shire County Council.

The city council is believed to be
deciding next month whether it will
continue operating the service, or
whether it will be handed back to the
county council.

The authority says the increase will

mean the service is operated “on a full
cost recovery basis”, and not subsi-
dised by the district’s on-street park-
ing accounts – which are partly made
up of cash from fines and tickets.

It also says that residents who cur-
rently don’t have to pay for a permit,
as they were living in zones before
they were introduced, will now have
to cough up.
l Continued on page 2

By William Rimell &
Michael Seymour

Knitting for peace: Hundreds of poppies at cathedral

Sue Butcher from Royal British Legion Women’s Section and canon Nick Fennemore with the poppies. Photo: Stuart Martin. See more photos on page 8

NEWS IN BRIEF
Teens robbed
TWO teenagers were robbed during
an attack in a Chandler’s Ford park.

The 16-year-olds were approached
at the skate park in Hiltingbury
Recreation Ground at about 8.30pm
on Monday night.

Both had their wallets taken and
one was hit over the head with an
unknown object, and taken to hospi-
tal with minor injuries.

Four teenage boys – two 16-year-
olds from Eastleigh, a 15-year-old
from Eastleigh, and a 17-year-old
from Fair Oak – were arrested on
suspicion of robbery.

A Hampshire Constabulary
spokesman said: “If you have any
information about this incident,
please call 101 quoting 44180416467.

Residents unite
A RESIDENTS association has been
set up to help represent occupants
moving into the new Kings Barton
development.

The Kings Barton Forum heard on
Tuesday that more than a dozen
people have already joined the
committee, set up last month.

According to a report presented to
the forum, the association will
promote the interests of residents,
organise social events to unite the
community, and seek to improve
conditions for residents.

The forum also discussed whether
there was a way the association
could become a member of the
Winchester City Council body, but
corporate director Steve Tilbury
that made not be possible for
constitutional reasons. He added he
would look into options for getting
the association more involved.

Rangers patrolling
city centre for BID
By Andrew Napier
andrew.napier@hampshirechronicle.co.uk

WINCHESTER Business Improve-
ment District (BID) has launched a
new Ranger scheme to tackle low-
level crime and anti-social behav-
iour.

The Rangers are security trained
and accredited and will patrol the
city centre as part of the BID’s com-
mitment to providing a safe envi-
ronment .

The BID has collaborated with the
city council and police and since
Thursday November 1, they will be
an additional security presence.

They will be recognised by their
dark blue uniforms displaying a
“Winchester BID Ranger” logo.

They will be part of the radio link
scheme which supports the Pub-
watch and Shopwatch initiatives.

The BID has welcomed Ryan
Tench and Joshuah Kenway to the
team.

Jane Bastock, BID business crime
reduction manager, said: “We are
excited to announce this scheme.
The rangers will provide a profes-
sional and reassuring presence
within the city centre.

“They will be providing frontline
customer service, handling situa-

tions as they arise and supporting
the other frontline emergency ser-
vices, carrying out daily patrols to
help act as a deterrent whilst be-

coming a welcoming and reassuring
sight and presence for the public.

“The Rangers will take a friendly
approach to deter antisocial behav-

The new rangers, Ryan Tench and Joshuah Kenway, introducing themselves across the BID area

iour and disorderly conduct and
act as a deterrent against potential
crime as well as being a welcoming
presence to residents and visitors.”
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Robots: the future of farming in Hampshire
ROBOTS designed and built in
Hampshire could bring about a
revolution in farming in the
near future, writes Arthur Scott-
Geddes.

The Small Robot Company has
been testing a prototype of its
autonomous farming robots,
called Rachel, at Meon Springs
Farm in East Meon.

The company, run out of a
small office in Portsmouth’s
Guildhall, has designed a family
of small robots which aim to
revolutionise arable farming by
automating the process of
tending to the plants.

One Hampshire farmer has
been the first to witness the
prototype robots testing.

Jamie Butler, co-owner of
Meon Springs Farm, said: “It
will completely transform the
way farming works in future.”

Mr Butler added that it was
only a matter of time before
so-called precision farming
becomes widespread: “There
will be a change. Robot farming
is coming.”

The company has designed
three robots, called Tom, Dick
and Harry, which together are
capable of mapping the land and
administering pesticides at the
level of individual plants.

The precise nature of the
technology, it is claimed, will
allow farmers to increase their
yields whilst at the same time
making significant progress to
mitigate environmental impact.

The company says its artificial
intelligence and robotics

technologies could reduce farm
emissions and chemical use by
as much as 95%, as well as
increase profitability by 40%.

Sarra Mander, spokesman for
the Small Robot Company, was
confident that farmers would be
persuaded to adopt the new
technology: “We interviewed
nearly 100 farmers before
developing our technology. The
thing that came back was that
while farmers loved the idea,
they didn’t want any risk. So we
are not selling technology:
instead, we are selling a healthy
crop.

“We are offering our Tom, Dick
and Harry robots as a service.
Farmers will pay a per hectare
subscription fee for a robotic
hardware service which
digitises the farm, and delivers
crop care at per-plant precision,”
she added.

Isobel Bretherton,
spokesperson for the National
Farmers’ Union, said: “All
farmers, not just arable farmers,
are becoming increasingly
efficient, using technology to
drive down costs and make the
best use of precious resources.

“Robots could well come
become more affordable and
therefore more readily available
for use by crop advisers and
farmers undertaking their own
agrononomy, as we have seen
with drones,” she added.

The agile nature of the small
robots mean they are equally at
home in small, difficult to reach
fields as in larger ones.

The digital planting robot in
action on Meon Springs Farm
in Hampshire. Its developers,
the Small Robot Company, say
it could be the future of arable
farming, increasing efficiencies
on the farm including by
reducing the use of chemicals
through targeted application

Tip charges for non
residents agreed
By William Rimell
Local Democracy Reporter

PLANS to charge non-residents
to use Hampshire tips have been
given the green light.

The decision, which has been
formally approved, will mean
people wanting to use the coun-
ty’s 24 Household Waste Recy-
cling Centres (HWRCs) who do
not live in Hampshire will need
to pay £5 per visit.

This comes after civic chiefs
admitted they were looking to
balance the books as the “cost
of managing household waste
continues to rise”.They esti-
mate that it costs £500,000 each
year to process waste brought

in by non-residents.
As reported, the new propos-

als include the installation of
Automatic Number Plate Recog-
nition (ANPR) barrier systems
at the sites, only allowing free
access for vehicles registered to
Hampshire addresses.

When a vehicle comes into a
centre that isn’t on the list, it
will be flagged to site staff.

But local taxpayers expressed
concern at these plans, suggest-
ing that leased cars – which are
registered to companies outside
of the county – will not be recog-
nised and they will have to pay,
despite living in Hampshire.

Clarifying its plans. A spokes-
man said: “Residents will be
able to register up to three ve-
hicle registrations and there
won’t be any issue with leased

vehicles that may not be regis-
tered to that particular address.
The check is done on the resi-
dent’s address only and not on
the vehicle itself.”

Commercial vehicles, from
both within and outside of the
county, will still need to pay an
additional fee.

As well as this new out-of-
county charge, the authority is
also proposing a £15 administra-
tion fee for van and trailer per-
mits. This bill, civic chiefs says,
will cover the costs of provid-
ing the permit to allow 12 visits
within a 12-month period. This
will be available to Hampshire
residents only. The new charges
will come in from April 1 2019.
Neighbouring county Wiltshire
does not allow non-residents to
use its sites.
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The spider-like digital planting robot
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Niche magazine publications.

localiq.co.uk

We publish three upmarket lifestyle magazine brands, each highly targeted 
and carefully crafted to resonate with affluent readerships.

NOVEMBER 2018 COMPLIMENTARY

H A M P S H I R E

BLEND
ACADEMY
We join Winchester’s
new gin making class

Cold weather beauty
from forest to shore

COSY CASMERE
& RIOTOUS REDS
Step into winter with
new-season fashion WONDERFUL

WINTER SKIN

WELCOME

HOME
Romsey interior designer’s
seasonal home tips

The ultimate
Hampshire Fare

Christmas dinner

FESTIVE
FEAST

NOW INCORPORATING THE NEW FOREST

Living Living magazines are upmarket 
regional lifestyle magazines.

They celebrate the most 
interesting local homes to 
covet and the finest properties 
and estates to buy. They 
review the best places to eat, 
sleep and play and focus on 
sumptuous goods from local, 
luxury retailers.

We maximise response for 
advertisers by distributing 
Living through a highly 
targeted, controlled free 
distribution network; where 
outlets are handpicked for 
their clientele and upmarket 
brand values. 

Monthly: 148 pages 
16k copies

dailyecho.co.uk/
businessmag

@echo_biz
Search:
Southern Daily
Echo

Airport reveals expansion plans
– see page 9

November 2018

PREPARING
FOR TAKE-OFF

Hampshire 
Business

Hampshire Business is 
designed to be your monthly 
business bible and ensure 
you are well informed on all 
business news in the region.

With a new clean design 
and glossy look, we have 
further enhanced it with more 
business coverage across 
wider industry sectors.

Since its launch in August 
2000, this magazine continues 
to deliver great business news, 
be even more agenda setting 
and opinion forming than ever 
before.

At the centre of every 
monthly edition will be a 
‘special report’ to highlight 
major industry sectors and 
industrial challenges relevant 
to Hampshire.

Our current distribution 
ensures that Hampshire 
Business is delivered to the top 
businesses across the County, 
based on their revenue 
turnover and headcount.

Monthly: 64 pages 
3.5k copies

Bimonthly: 64 pages 
8k copies

ISSUE 10 | WINTER 2018 THE UK’S BEST RETIREMENT LIFESTYLE MAGAZINE

PICK UP
YOUR FREE

COPY

THE GREATEST

Strictly’s Anton du Beke on the power of dance and why you’re never too old to start

WIN
£500

Lady
in Red

The hottest shade
this winter

HOW TO
STOP TIME
Miracle creams
and elixirs

FESTIVE
BREAKS

From Lapland
to NYC

to spend in Waitrose

SHOWMAN

HAMPSHIRE

Prime Prime is a market specific 
magazine(s) aimed at people 
aged 60+ who are wealthy 
retirees.

Using targeted free controlled 
distribution, Prime has the 
content and design of a 
nationally-published title but 
with localised advertising.

Each edition features travel, 
celebrity interviews alongside 
health, lifestyle and culture 
features.

Prime is published 6 times a 
year.



Welcome to se1jobs.com, your local recruitment solution for the South West. Reaching 
a combined print and digital audience of 3.3m* people per month, se1jobs gives you 
unique access to both active and passive candidates in your area.

Our strong local publishing network allows us to reach candidates other job boards can’t.  
With over 100 years experience working with local businesses, we understand your needs 
and can make your recruitment mission possible.

8 applications 
on average per 

vacancy.*

Over 50.6k visits  
to se1jobs.com.**

Reach both active and 
passive jobseekers 
through our strong 

publishing network.***

Source: *JICREG Online 2018 **Applications (internal metrics) Q1 2019. ***Omniture 2019 

Recruitment Advertising se1jobs.com
e: recruiters@se1jobs.com

Make your recruitment mission possible...

localiq.co.uk

Print & 
Online

8 50.6k
Average 

applications Visits
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WIN A DREAM CRUISE
WIN A FABULOUS ROYAL CARIBBEAN CRUISE FOR THE FAMILY. SEE PAGES 44&45 INSIDE

INSIDE

Index on p2

Alresford
Show: report
and photos
pages 4-5

Tribute to
Licoricia
page 2

Heritage
Open Days
previews
pages 12 and 53

Hampshire
Property
see inside

Littleton
Show: report
and photos
page 7

Bus rescue heroes award
POLICE officers who rescued a man
trapped under a bus in Winchester
city centre have been honoured.

In one of the most bizarre rescues
the officers organised the lifting of the
vehicle that was pinning a man to the
ground. Their actions almost certain-
ly saved his life.

PC Keeka Way and Police Communi-
ty Support Officer (PCSO) Neil Parker

sprang into action in the incident on
the junction of Silver Hill and Middle
Brook Street.

Chief Constable Olivia Pinkney
presented them with accolades from
the Royal Humane Society as well as
Chief Constable Congratulations and

Commendations.
She said: “We work every day to pro-

tect the public but these officers and
members of staff have gone above and
beyond the call of duty.”

l For full story see page 3

By Chris Yandell
news@hampshirechronicle.co.uk

A late summer blaze of colour at Winchester Cathedral

Winchester Cathedral’s Flower Festival, Illumination A Festival of Flowers, that runs from September 5-9. Martina Coleman, Julie Bottone and Sue Harris from
Forest Edge Flower Club admire one of the many floral exhibits. Photo: Stuart Martin. See page 8 for more photos
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