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We can reach up to...

47%
of residents across 
core local markets

Facebook followers Twitter followers
1.4k 471

Reach a bigger local 
audience than ever before.

Source: Social media followers as at August 2019, Telmar data Sept 2018
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THE Red Cross is to shut down its Romsey
branch before the end of the year – and its
North Baddesley service is to go with it.
Both centres will stop giving aid to com-
munity members, as the charity cites rising
costs, saying that having some of its centres
so close together is an “inefficient way to
run”.
Romsey councillor and mayor Dorothy
Baverstock said she was both amazed and
devastated about news of the closure.
It comes as the Red Cross closes 12 of the
21 facilities which serve the county by the
end of 2018.
Last year it loanedmore than 11,000 pieces
of equipment.

l For the full story, see page 4

The Romsey Show
HORSES, cattle, stunt riders and
stalls of food – The Romsey Show
returned on Saturday to welcome
thousands of visitors and
enthusiasts from across the south.

Broadlands opened its gates for
award-winning cattle and even saw
a FirstWorldWar air display in the
skies.

l For pictures, see pages 18-20
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Romsey’s Red Cross is to close
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• Andover
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93%
57%

95%

Own a home computer

Own a tablet

Own a mobile

Digital audience.

57k

Unique Browsers  
Per Month

15k

Monthly Page
Impressions

Our incredible range of digital solutions positions your 
business in front of those people who are likely to buy.

Tracking a viewer’s previous browsing history, we 
deliver your message to those individuals who have 
recently been looking at content related to your 
products or services. This means you could increase 
your chances of enquiry by up to six times.

*Source: ABC/Adobe Analytics Jul-Dec 2018 (monthly) average unique 
browsers/page impressions.

localiq.co.uk

romseyadvertiser.co.uk

**Source: TGI/Experian Ltd 2019 - based on % of households



2.7m

20.7m

Unique browsers per month

Page impressions per month
Every week we put hundreds of local businesses into 
the hands of thousands of prospective customers.

Our fully integrated marketing campaigns are uniquely 
developed to meet your marketing requirements.

The Romsey Advertiser utilises all departments of 
Newsquest Media Group Ltd to map strategies for 
meeting your objective.

Our agile, ever-evolving digital capabilities engage 
your desired demographics with targeted online 
marketing campaigns and content.

It’s our responsibility to ensure that content is king 
- for both ourselves and our clients.

Source: ABC/Adobe Analytics Jul-Dec 2018 (monthly) average unique  
browsers/page impressions. Print reader audience based on JICREG Jul-Dec 2018

344k+
Print reader audience

Total audience.

localiq.co.uk

Across the South East region we 
can expose your business to this 
extensive audience...

romseyadvertiser.co.uk



Audience data:

12509

56795

4349

15214

Total weekly 
readership

Monthly page 
impressions

Sold weekly

Monthly unique 
browsers

Age profile:

Socio-economic profile:

15-24

25-34

35-44

45-54

55-64

65+

ABC1

C2DE

AB

C1

C2

DE

Source: Monthly Page Impressions/Unique browsers Jul-Dec 2018, Age/Socio profiles - JICREG data as Jul-Dec 2018.

localiq.co.uk
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Reach more consumers 
who are ready to buy. 
• Drive leads from local searchers on desktop, tablet and mobile

• Expand your reach across all major search engines – not just Google

• Get a low cost per lead and high ROI through conversion optimisation

• Get ROI transparency including cost per lead details

Conversion Based Optimisation: 
• Optimising based on conversions such as phone calls, emails and tracked

web events

• Increasing ROI by using the Bing and Google Publisher

• Our Automation evaluates campaigns for both Pacing and Conversion
Based Optimisation, and will make any necessary changes to bids to
accommodate pacing and optimal ROI

• Focusing the budget on converting keywords to maintain
competitiveness and reduces non converting keywords

Search Engine 
Advertising.

localiq.co.uk



Put the world’s leading social media sites 
to work for your business with a powerful, 
local advertising program on Facebook and 
Instagram.  

With best-practice ad-creative, detailed audience targeting 
options, and expert campaign management, your advertising 
program reaches the right target audience, drives measurable 
results, and meets your unique business goals.

Social Advertising:  
Facebook & Instagram

Generate cost-effective 
brand awareness, 
engagement, and leads 
through Facebook & 
Instagram

Meet your business 
goals with creative 
ads, calls to action, 
and detailed targeting 
capabilities 

Get personal campaign 
management and 
optimised results from 
Facebook “Blueprint”-
certified campaign 
experts

Key Benefits...

localiq.co.uk



A customisable SEO solution ideal for businesses who 
want to boost local presence and be found for relevant 
searches. Our consultative, locally-focused approach 
means we help establish your goals, then optimise your 
website so you get found in local search results.

Below is a representative list of the SEO activities:

• Directory listings & recommendation gathering

• Publication of all business locations in 50+ U.K. directories
(including Google My Business, various news outlets and automotive
GPS systems)

• Optimisation and maintenance of all NAP (name, address, tele) details

• Monthly performance reporting

• Keyword research

• Search engine optimised content

Search Engine Optimisation.

Drive more 
visits to your 
website from 
organic search

Build a local 
presence that 
improves search 
engine visibility

See ongoing work 
and the results we 
deliver through 
monthly reporting

Key Benefits...

localiq.co.uk



Get found, get more contacts 
and turn them into customers
A website that attracts web and mobile 
visitors so they contact you.
Conversion and user friendly designs
to turn website contact into customers. 

Sites.

Offering a range of custom digital solutions for 
SMB’s: Elite, Ecommerce and Custom

Prices from:
• Rental: £249 / month

• £1999 up front + £59 monthly hosting fees

• Ecommerce: offering simple and highly-effective
Ecommerce functionality as an add on to our
“Elite” site offering. Prices from £2,599.

• Bespoke: Multiple site, detailed custom
functionality, our Bespoke sites include solutions
that are individually built for the site based upon
your requests.

Elite: beautiful 
and functional 
sites for small 
businesses, 
built on a best-
in-class web 
platform. 

NB: Costs are subject to VAT charged at standard rate

localiq.co.uk



Lead Management, Marketing 
Automation and Analytics.
Our LOCALiQ marketing software helps businesses 
track their leads and turn them into customers.

With easy-to-use lead management, marketing 
automation, and analytics tools, we help you make
the most of every opportunity to grow your business.

Lead inbox keeps you 
up-to-date with the 
latest leads and customer 
prospects contacting 
your business 

Built-in email 
marketing software 
allows you to 
construct complex and 
sophisticated email 
marketing campaigns 
to your customer base.

CRM helps you 
build customer 
contacts over time 
and manage your 
customer. 

Analysing ROI: our 
technology gives you 
insights into which 
marketing channels are 
working for you, and gives 
you insights to understand 
the customer journey. 

Key Benefits...

localiq.co.uk



Key platforms.

Whats On Sport

Education Homes

Jobs Motors

Online: Print:

localiq.co.uk

Homes Jobs

Property
Friday, November 2, 2018 romseyadvertiser.co.uk/property

EXTENSIVELY RENOVATED AND REBUILT CHARMING 1600s HOME PAGE 45
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Call 0238 178 1214
to post a job today for £99

Mission: Possible.

Call 0238 178 1214
to post a job today for £99

Mission: Possible.

TARGET IDENTIFIED:

DAVID, ACCOUNTANT

IN CURRENT ROLE 5
YEARS // JOB LACKS
PROGRESSION // SEEKS
NEW CHALLENGES

RECRUITMENT SOLUTION:

se1jobs.com

Through our extensive local advertising
network in the South East, we can reach

active and passive candidates that will make
your recruitment mission possible.

Post a job for just £99
Call us today on 0238 178 1214

Mission: Possible.

To advertise your vacancies, call
us NOW on 02380 424960 or

recruiters@se1jobs.com

jobs
...in association with

To advertise now please call 02380 424960
or recruiters@se1jobs.com

Facts at a glance

The new Audi Q3 makes its mark
Audi continues to target the
ever-growingmarket for
premium-badgedmid-sized
five-seat SUVswith this second
generation version of its stylish
little Q3. This car’s now cleverer,
smarter andmore efficient, all
of these being attributes it’ll
need if it’s tomake headway in
this increasingly crowded
segment. When it comes to this
kind of car, there are certainly
cheaper options. The question
though, is whether there are
really anymore desirable ones.
This second generation Q3 is
significantly larger than its
predecessor, its 4.48m total
length being 97mm longer than
the original model. It’s also
18mmwider, but sits 5mm lower.
The styling’s more purposeful
this time round and the
trademark Singleframe grille
is more prominent, flanked by
slimmer LED headlamps.
Inside, much of the look and
feel is borrowed from the
brand’s largermodels, with a
fully digital instrument panel
and anMMI centre-dash touch
display surrounded by high-gloss
black trim. The other thing that
previous Q3 buyers will notice

about the interior is the extra
spaciousness on offer, made
possible thanks to the 78mm of
extra wheelbase added to this
second generationmodel. The
three-seater rear bench can be
moved fore/aft by 150mm and its
40:20:40-split backrest can be
tilted in seven stages. Boot
capacity totals 530 or 675-litres,
depending on the position of
the rear seats and backrests.
Engine-wise, things kick off
with the ‘35 TFSI’ front-driven
petrol derivative, which offers
a 150PS 1.5-litre engine. Next up
is the 2.0-litre TFSI petrol unit,
offered with 190PS in the ‘40
TFSI’ and with 230PS in the ‘45
TFSI’. Either way, you get S
tronic auto transmission and
quattro 4WD as standard. For
folks still wanting a diesel,
there’s the ‘35 TDI’, which gets
you the usual 2.0-litre TDI
powerplant with 150PS. You can
also talk to your Audi Centre
about a 190PS version of this
diesel engine.
Audi knows better thanmost
manufacturers that there’s
never a one-size-fits-all solution
tomodernmotoring, hence the
range of options offered by its

various Q-series models. This
one could well be all the car you
actually need. Don’t think of it
as a shrunken version of its Q5
compact SUV stablemate. It
isn’t really any kind of SUV,
instead offering a smarter, more
up-market take on the current
trend towards lifestyle-orientated
Qashqai-class five-seat SUVs.
Sensible, stylish, fashionable
cars that are striking such a
sweet spot in the currentmarket.

CAR: Audi Q3
PRICES: £29,000 - £40,000 [est]

INSURANCE GROUP:
16-48 [est]

CO2 EMISSIONS: 119-203g/km
PERFORMANCE: [1.5 TFSI]

0-62mph 8.9s /
top speed 126mph [est]

FUEL CONSUMPTION: [1.5
TFSI] 50.4 (combined) [est]

STANDARD SAFETY FEATURES:
ABS, stability control, twin

front, side and curtain airbags
WILL IT FIT IN YOUR GARAGE?:

Length/Width/Height mm
[TBC]

Motors
Search over 100,000 cars at www.exchangeandmart.co.uk

in association with

New car launch model of the week by Jonathan Crouch

Friday, November 2, 201858 Friday, November 2, 2018 7 DAYS30

THINGS TO DO
WITH THE FAMILY
THIS WEEKEND...10

1
In the New Forest...
CATCH the end of The New Forest’s
Food and DrinkWeek this weekend.
Although it has been running since
Monday, there will still be plenty of

produce for those busy families busting to
spend the weekend out and about.
Try, buy and learn about everything food
and drink related from some of the forest’s
finest farmers, shops, restaurants, pubs,
tearooms, kitchens, chefs, cooks, bakers and
locals.
Various locations will be participating in
the week-long festival, so venture
throughout the green ground to find the
perfect samples for you.

2
In Winchester...
THEWinchester Round Table
Bonfire and Fireworks 60th annual
event takes place on Saturday.
Be part of the 20,000 people

expected to gather at NorthWalls
Recreational Ground for one of the nation’s
best November displays.
Don’t forget about the unmissable
eccentric processions on High Street before
the family fireworks.
They are priced at £5 each. Volunteers from
the Round Table will also be selling tickets
in the high street on Saturday before the
event.

3
In Southampton...
GET cosy at Tudor House this
Saturday andmake some
professional-standard gingerbread
men decorations with artist Caroline

Misselbrook.
Visitors will be taught to use a variety of
techniques and stitches in this exclusive
session, suitable for any ability.
All materials are included and
refreshments are to be provided throughout
the session.
The specialist course costs £22 per person
andmust be pre-booked.
This can be done so by calling 02380 834536,
or by visiting Tudor House.

4
In Southampton...
DEFEAT the AquaWarrior this
Saturday at The Quays Swimming
and Diving Complex, Harbour
Parade.

Have you got what it takes?Work as a team
or individually in a challenge to get from
start to finish on the 14-piece inflatable
obstacle course.
Perfect for the whole family, there is no age
limit - participants are only deemed
unsuitable to participate if they are unable
to swim 25meters unaided before the
session.

5
In Southampton...
DISCOVER the underlying tales of
treason andmurder in Southampton
this Sunday.
In the dark, families are invited to

join a specialist guide on a Guy Fawkes
themedwalk around the city.

A plan tomurder a king, nineteen
dismembered Lancastrians, spies and
vanishing friars - this walk has it all.
It will start at the Bargate 7.30pm. Tickets
cost £5.00 plus a booking fee.
They can be reserved at www.wegottickets.

com/tourguides1976.

6
In Basingstoke...
TAKE a trip to theWillis Museum
in Basingstoke this Saturday and
witness a promisingly unique
exhibition for all ages.

The automata are on tour fromCabaret
Mechanical Theatre, whose exhibits have
recently been enjoyed in China, Korea, and
the USA.
Featuringmodernmechanical sculptures
with clevermechanisms and humorous
ideas, this collection has been seen by over
tenmillion people worldwide over the past 30
years.
Artists’ works featured include Paul
Spooner, Matt Smith and PeterMarkey.

7
In Winchester...
THEWinchester Short Film
Festival will return for its seventh
consecutive year on Saturday and
promises to be better than ever.

Shortlisted films from categories such as
‘Best British Short Film’ are showcased and
promoted throughout the week-long festival.
But the icing on the cake is the prizes to be
won and the black-tie award ceremony, with
keynote speakers from the industry.
Various events at a range of venues with
different age limits will be hosted across the

city.
Visit the festival’s website to find themost
suitable event for your family.

8
In Winchester...
‘FREEDOM! The Power of Song’
was commissioned by the Salisbury
Community Choir, and is coming to
Winchester Cathedral this Saturday.

The inspiring performance travels through
history, remembering and celebrating the
pinnacles of peace achieving people and
moments.
It will start at 7.30pm and tickets range
from £15 to £30.
There will be a retiring collection in
support of Naomi House Children’s Hospice,
the chosen charity of Salisbury Community
Choir.
All ages are welcome. Formore
information or to book tickets, visit the
cathedral’s website.
Alternatively for bookings, contact
cathedral.office@winchester-cathedral.org.
uk or call 01962 857251.

9
In Bournemouth...
CURE your Halloween blues this
weekend and head to Bournemouth
to celebrate the life of the Shelley
family.

Saturday and Sundaywill see the grand
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Red Cross
to axe two
borough
centres
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By Aaron Shaw & Chris Yandell
news@romseyadvertiser.co.uk

THE Red Cross is to shut down its Romsey
branch before the end of the year – and its
North Baddesley service is to go with it.
Both centres will stop giving aid to com-
munity members, as the charity cites rising
costs, saying that having some of its centres
so close together is an “inefficient way to
run”.
Romsey councillor and mayor Dorothy
Baverstock said she was both amazed and
devastated about news of the closure.
It comes as the Red Cross closes 12 of the
21 facilities which serve the county by the
end of 2018.
Last year it loanedmore than 11,000 pieces
of equipment.

l For the full story, see page 4

The Romsey Show
HORSES, cattle, stunt riders and
stalls of food – The Romsey Show
returned on Saturday to welcome
thousands of visitors and
enthusiasts from across the south.

Broadlands opened its gates for
award-winning cattle and even saw
a FirstWorldWar air display in the
skies.

l For pictures, see pages 18-20
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Romsey’s Red Cross is to close

NEWS IN BRIEF
Warning after
sheds broken into
HAMPSHIRE police has warned of
increasing numbers of
outbuildings and sheds being
broken into in the East andWest
Tytherley areas.
The authority has advised that
security is put in place for the
buildings and that equipment that
can be used to break in, such as
spades and garden forks, are not left
out.
Police constable for the Test
Valley District, Vernon Gook said:
“If you have items of valuec please
photograph these, including serial
numbers if there are any.
“You can register your belongings
onwww.immobilise.comwhich is a
national database.
“Keep an eye on each other’s
properties, if you see any
suspicious vehicle or persons in the
area let us know.”

Calls for
volunteers
TESTValley Community Litter
Pickers are looking for new
members in the Romsey area.
Volunteers will be provided with
equipment and health and safety
training.
Members can litter pick as often
as they like.
Formore information or to get
involved, call 01264 368000 or email
environmentalservice@testvalley.
gov.uk.
Alternatively, visit the Test Valley
Borough Council website.

Alert as ‘aggressive’
salesman hits borough
By James Robinson
news@romseyadvertiser.co.uk

A SCAM alert has been issued by
police after reports of an aggressive
door-to-door salesman across Test
Valley.
Hampshire police are warning
residents after incidents in Romsey
and Timsbury.
According to the force, the man,
who described himself as an ex-
offender, reportedly targeted homes
in Willowbrook New Road, Tims-
bury.
When asked to leave, the man be-
came verbally aggressive.
The people involved in these types
of door-to-door selling are often
known as ‘Nottingham Knockers’.
The first incident took place at
around 1.30pm on December 8.
In the second, police received a re-
port of a man trying to sell items at
about 3.30pm on Furze Drive, Rom-
sey.
Now police are appealing for wit-
nesses to come forward and have
issued advice on dealing with door-
step traders:

lAlways use the door chain when
answering the door – if you are not
sure, do not open the door

l Anyone selling door-to-door
needs a pedlar’s certificate, which

you can ask to see
l Always check the credentials of
unknown callers – do not phone the
number on the ID card, use a phone

book or a bill
l Never employ cold-calling door-
step traders or engage with cold
callers on the phone

One of the incidents happened in Timsbury.

l Do not keep substantial sums of
money in the home

l Always keep front and back
doors locked
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Next stage of Romsey revamp under way

Crosfield Hall is set to be revamped.

Masterplan to
shape the town
By Maria Zaccaro
maria.zaccaro@romseyadvertiser.co.uk

THE next stage of a project
aimed at transforming Romsey
has begun.
Councillors, stakeholders and
experts have started developing
a masterplan which will shape
the area south of the town cen-
tre.
The scheme, run by Romsey
Future in partnership with
Nexus Planning and Perkins and
Will architects, will see the area
including Crosfield Hall and the
bus station improved over the
next few years.
As previously reported, doz-
ens of residents had their say
and took part in public events in
October to tell town bosses and
architects how they would like
Romsey to look in the future.
Residents suggested there
should be more green spaces in
the town centre and urged civic
chiefs to rebuild Crosfield Hall,
described as “too old” and “not
fit for purpose”.

Now local councillors, stake-
holders and architects have
started drawing up plans based
on the results of the public con-
sultation.
Chairman of Romsey Future,
Councillor Nick Adams-King,
said: “We continue to stress that
at the moment nothing is set at
all. We are evaluating all the
ideas andwanted people to begin

Cllr Nick Adams-King.

to try to visualise where some
of the suggestions could go and
how we could make the most of
the area, so that we can talk to
the public again early in 2019.
We will at that point explain
which ideas might work, which
we think will not, and why.”
Town bosses discussed the
plans at an event held at Ab-
botswood Community Centre
earlier this month.
During the event, topics such
as parking and making the most
of the River Test were discussed,
as well as how they could be in-
corporated into the forming of
any masterplan.
“What was most pleasing to see
over the weekend was just how
many people expressed an inter-
est and came down to offer their
input. There was a real energy
in the room and agreement that
the process offered a once in a
generation opportunity for Rom-
sey,” Cllr Adams-King added.
The council has confirmed
that 1,500 residents took part in
the consultation run earlier this
year.

romseyadvertiser.co.ukFriday, December 14, 20184 Romsey Advertiser

Romsey Future stakeholders, councillors and officers discuss the plans.

Dozens of residents had their
say and took part in public
events
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Niche magazine publications.

localiq.co.uk

We publish three upmarket lifestyle magazine brands, each highly targeted 
and carefully crafted to resonate with affluent readerships.

NOVEMBER 2018 COMPLIMENTARY

H A M P S H I R E

BLEND
ACADEMY
We join Winchester’s
new gin making class

Cold weather beauty
from forest to shore

COSY CASMERE
& RIOTOUS REDS
Step into winter with
new-season fashion WONDERFUL

WINTER SKIN

WELCOME

HOME
Romsey interior designer’s
seasonal home tips

The ultimate
Hampshire Fare

Christmas dinner

FESTIVE
FEAST

NOW INCORPORATING THE NEW FOREST

Living 
Hampshire

Living magazines are 
upmarket regional 
lifestyle magazines.

They celebrate the most 
interesting local homes 
to covet and the finest 
properties and estates 
to buy. They review the 
best places to eat, sleep 
and play and focus on 
sumptuous goods from 
local, luxury retailers.

We maximise response 
for advertisers by 
distributing Living 
through a highly 
targeted, controlled free 
distribution network; 
where outlets are 
handpicked for their 
clientele and upmarket 
brand values. 

Monthly: 148 pages 
16k copies

dailyecho.co.uk/
businessmag

@echo_biz
Search:
Southern Daily
Echo

Airport reveals expansion plans
– see page 9

November 2018

PREPARING
FOR TAKE-OFF

Hampshire 
Business

This luxury magazine 
showcases stunning 
generic content which is 
compiled with the most 
discerning readers in 
mind.

This A4 magazine has 
exceptional production 
values and is printed on 
a higher grade paper.

Distribution is 
pinpointed via mosaic 
profiling, to ensure that 
its delivered through 
the letterboxes of the 
top 5% of the wealthiest 
homes in any given 
geographical area.

Monthly: 64 pages 
3.5k copies

Bimonthly: 
64 pages
8k copies

ISSUE 10 | WINTER 2018 THE UK’S BEST RETIREMENT LIFESTYLE MAGAZINE

PICK UP
YOUR FREE

COPY

THE GREATEST

Strictly’s Anton du Beke on the power of dance and why you’re never too old to start

WIN
£500

Lady
in Red

The hottest shade
this winter

HOW TO
STOP TIME
Miracle creams
and elixirs

FESTIVE
BREAKS

From Lapland
to NYC

to spend in Waitrose

SHOWMAN

HAMPSHIRE

Prime Prime is a market
specific magazine(s) 
aimed at people aged 
60+ who are wealthy 
retirees.

Using targeted free 
controlled distribution, 
Prime has the content 
and design of a 
nationally-published 
title but with localised 
advertising.

Each edition features 
travel, celebrity 
interviews alongside 
health, lifestyle and 
culture features.

Prime is published 6 
times a year.



Welcome to se1jobs.com, your local recruitment solution for the South East. Reaching 
a combined print and digital audience of 3.3m* people per month, se1jobs gives you 
unique access to both active and passive candidates in your area.

Our strong local publishing network allows us to reach candidates other job boards can’t.  
With over 100 years experience working with local businesses, we understand your needs 
and can make your recruitment mission possible.

8 applications 
on average per 

vacancy.*

Over 50.6k visits  
to se1jobs.com.**

Reach both active and 
passive jobseekers 
through our strong 

publishing network.***

Source: *JICREG Online 2018 **Applications (internal metrics) Q1 2019. ***Omniture 2019 
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By Aaron Shaw & Chris Yandell
news@romseyadvertiser.co.uk

THE Red Cross is to shut down its Romsey
branch before the end of the year – and its
North Baddesley service is to go with it.
Both centres will stop giving aid to com-
munity members, as the charity cites rising
costs, saying that having some of its centres
so close together is an “inefficient way to
run”.
Romsey councillor and mayor Dorothy
Baverstock said she was both amazed and
devastated about news of the closure.
It comes as the Red Cross closes 12 of the
21 facilities which serve the county by the
end of 2018.
Last year it loanedmore than 11,000 pieces
of equipment.

l For the full story, see page 4

The Romsey Show
HORSES, cattle, stunt riders and
stalls of food – The Romsey Show
returned on Saturday to welcome
thousands of visitors and
enthusiasts from across the south.

Broadlands opened its gates for
award-winning cattle and even saw
a FirstWorldWar air display in the
skies.

l For pictures, see pages 18-20
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Romsey’s Red Cross is to close

Head of Sales
Jason Tuck
e: jason.tuck@localiq.co.uk

Advertising Inquiries
e: dailyecho.advertising@localiq.co.uk

Motors Multimedia Sales Account Manager
Jay Dominey
e: jay.dominey@localiq.co.uk

Recruitment 
e: se1jobs.com


